








MINISTRY OF SOUND

Ministry of Sound wanted to explore 
new directions for their brand to extend 
into, and see what form these products 
could take. Appointed by Michael Wolff 
following a 4 way pitch.  

I DEA

Working with what they have, the  
toiletries work with music language, 
and advisory stickers. POS ‘pick up 
sticks’ matches.  

RESU LT

Ourselves, Wolff and the entire 
development team were shut down 
as the club owner experienced a 
major come down.  

Packaging



Publishing

BBC/ RED BEE

Life on Mars promotion

4TH ESTATE

American, right or wrong
Anatol Lieven

PENGU I N

‘Be here’ Calendar

FS I

Promotional brochure

LITTLE,  BROWN

The Swan Thieves
Elizabeth Kostova

VI RAGO

The Night Watch
Sarah Waters

VI RAGO 

The Behaviour of Moths
Poppy Adams

HODDER

Think yourself British
Al Murray 

PENGU I N

Read More positioning
and brand strip
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